
Mattress brand Ratings 

In addition to the material below from Consumer Reports, here are two websites providing consumer 

guides for mattress reviews and ratings:   

http://www.best-mattress-reviews.com 

http://www.sleeplikethedead.com/bed-mattress-review-home.html 

The remainder of this page comes from Consumer Reports    Last reviews from: October 2009   

 

Would you buy that mattress again? 
17,000 subscribers rate their beds and where they bought them 

 

 

Guide to Brand Ratings 

Our survey was conducted by the Consumer Reports National Research Center. Mattress brand Ratings are 

based on 13,471 responses about mattresses purchased new between January 2005 and June 2009. 

Findings reflect the experiences of our online subscribers but not necessarily those of the general 

population. Reader score reflects overall satisfaction with a particular brand. A score of 100 would mean all 

respondents were completely satisfied; 80 would mean very satisfied on average; 60, fairly well satisfied. 

Differences of fewer than 4 points are not meaningful.  



 

Illustration by Jing and Mike 

Buying a bed is no picnic. Comparison shopping is almost impossible because different retailers rarely call a 

model by the same name. And you're apt to make that expensive decision after trying out a bed for just a 

few minutes in the store.  

But our new survey might help. We found real differences when we asked 17,444 online subscribers who 

bought a bed in the past few years about their satisfaction with the brand and the store.  

Forty-one percent said they'd definitely buy the mattress brand they currently own if they had to do it over. 

Forty-three percent said they'd probably buy it again. An unhappy 16 percent said they'd probably or 

definitely pick something else. Here are the details:  

Some brands were better 

Respondents who bought Tempur-Pedic, Original Mattress Factory brand, and Select Comfort mattresses 

were much more satisfied than those who bought Spring Air and Stearns & Foster models. They were 

significantly more likely to say they would definitely buy those brands again.  

Any new mattress beats an old one 

Seventy-two percent of readers said their new bed improved their sleep. If yours is uncomfortable, consider 

replacing it even if it's only five or so years old.  

Satisfaction at what price? 

Seventy-eight percent of those who spent more than $4,000 said they were highly satisfied with their 

purchase. But 66 percent of those who spent less than $1,000 were also highly satisfied.  

Problem sleepers had a preference 

Among those who said they had problems sleeping, 78 percent said that a new bed, any new bed, improved 

their ability to get a good night's rest; 42 percent said the new mattress greatly improved their sleep.  

Problem sleepers said Tempur-Pedic (made of memory foam) and Select Comfort (a line of adjustable air 

mattresses) provided the most relief. More than 60 percent of long-suffering sleepers who bought either of 

the two brands said their sleep was very much improved. Conversely, Stearns & Foster and Spring Air 

disproportionately aggravated the difficulties of problem sleepers, worsening the condition of about 10 

percent of those who bought them.  

An in-store tryout is a good idea 



Seventy-two percent of those who invested at least 10 minutes (for instance, lying down on each side, back, 

and stomach) were highly satisfied with their mattress purchase compared with 62 percent who didn't. A rest 

test isn't foolproof—12 percent of those surveyed were at least somewhat dissatisfied with their new 

mattress even if they tried it first—but at least it gives you a fighting chance.  

Don't pay full price 

The suggested retail price of a mattress is pure fiction. Discounts of 50 percent or more are common. In our 

survey, only 36 percent of respondents tried haggling. Among those who tried, 72 percent got a lower price.  

Rating the retailers 

Most respondents were pleased with their purchase experience. Seventy-one percent were very satisfied; 

32 percent said they were completely satisfied.  

The top-ranked seller, The Original Mattress Factory, was a standout for both service and selection. Costco 

was also highly rated, even though it (and Sam's Club) earned the lowest scores for service and selection. 

Across the board, Costco had a slight edge over Sam's Club. It earned its high rating on the strength of its 

low prices. Eighty-nine percent of those surveyed said mattress prices at Costco were very good or excellent 

(84 percent gave similar praise to Sam's prices). Overall, readers had few gripes; 70 percent said the 

transaction went smoothly.  

Mattress store Ratings 

 

Rating the retailers. Most respondents were pleased with their Mattress purchase experience. Seventy-one 

percent were very satisfied; 32 percent said they were completely satisfied. The top-ranked seller, The Original 

Mattress Factory, was a standout for both service and selection. Costco was also highly rated, even though it (and 

Sam's Club) earned the lowest scores for service and selection. Across the board, Costco had a slight edge over 

Sam's Club. It earned its high rating on the strength of its low prices. Eighty-nine percent of those surveyed said 

mattress prices at Costco were very good or excellent (84 percent gave similar praise to Sam's prices). Overall, 

readers had few gripes; 70 percent said the transaction went smoothly.  

Retailer Reader score Survey results   

  

 

 

     

The Original Mattress Factory  

originalmattress.com 
88    no 

Costco  

costco.com 
85    yes 

Sleep Train 

sleeptrain.com 
83    no 

Denver Mattress  

denvermattress.com 
80    yes 



Mattress Firm  

mattressfirm.com 
79    no 

Select Comfort 

selectcomfort.com 
79    yes 

Tempur-Pedic 

tempurpedic.com 
79    yes 

Macy's  

macys.com 
77    yes 

Mattress Discounters  

mattressdiscounters.com  
75    no 

Mattress Warehouse  

mattresswarehouse.com  
75    no 

Sam's Club  

samsclub.com 
75    yes 

Sears  

sears.com 
75    yes 

Mattress Giant  

mattressgiant.com 
74    yes 

Sleepys  

sleepys.com 
74    yes 

  

 Retailers typically specify minimum time you must keep mattress before they will accept a return. 

  

Columns in Blue: (1) Service (2) Selection (3) Price (4) On-line Orders 
 

Guide to the Ratings 

Our survey was conducted by the Consumer Reports National Research Center. Mattress brand Ratings are 

based on 13,471 responses about mattresses purchased new between January 2005 and June 2009. 

Retailer Ratings are based on 5,296 shopping experiences at walk-in reatilers between January 2007 and 

June 2009. Findings reflect the experiences of our online subscribers but not necessarily those of the 

general population. Reader score reflects overall satisfaction with a particular brand or retailer. Retailer 

Ratings were tied most closely to service, selection, and price but are not limited to the factors listed under 

survey results. A score of 100 would mean all respondents were completely satisfied; 80 would mean very 

satisfied; 60, fairly well satisfied. Differences of fewer than 4 points (four brands) and 5 points (four retailers) 

are not meaningful. Information about fees and returns was provided by the companies.  

  


